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BASI CS BEFORE WE GET STAI
Currency in Canada : The Canadian Dollar (CAD$)

v Different from the USD: 1 CAD = 0,76 USD or 1 USD = 1.30 CAD*

v1 Lao Kip (LAK) = 0.00015 or 1 CAD = 6485.80 LAK*

Source: XE Corporation (xe.com) T August 12, 2018




THE CANADIAN MARKET

Market Characteristics




THE COUNTRY

The North
~ . British

Atlantic

W Canada

Source:Statistics Canada, Population estimates and projections (2013)

Total population: 35,1 million
(2016 Census)

Z Second largest country in
the world in area

Z 10% size of U.S. market in
terms of volume/population

Z Can be divided into 6
regional markets

g Officially bilingual: English
and French

Z 6 time zones




ENGLISH AND FRENCH SPEAKING COUNTRY




MAJOR CANADIAN CITIES



THE MARKET

Small, concentrated
population:

Z 62% of Canadians live in
Ontario and Quebec

Z 80% of Canadians live within
160 km of the U.S. border

Z 81% of the population is urban

Z1in 3 Canadians lives in one

A N T of Canadads three
CRgly ';__-.:,. (Toronto, Montreal, and

,, B}';t.‘;'; A Vancouver) T so a largely
a urban market

Atlantic Z The 3 largest provinces:

Cangda Ontario (14 mi), Quebec (8.3
mi) and British Columbia (4.8
mi)

1ro

Source:Statistics Canada, Population estimates and projections (2013) CANADA



POPULATION DENSITY AND CONCENTRATION
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REGIONAL MARKETS

Second in importance, on the
Pacific, perhaps more
accessible for Asian Exporters?

Ontario and Quebec: The biggest and most
important (65% of the market. The province
of Quebec: different form the rest of the 12
country.




DEMOGRAPHIC TRENDS
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V POPULATION GETTING OLDER

Z1in 6 Canadians are senior citizens
(age 65+)

Z Baby boomers (born 1946 to 1965)
are the biggest group in the
Canadian market: 9.6 mi

Z Millennials (born between 1981 and
2000) are the 2" biggest group: 8.9

Sélitke: Statistics Canada, Census 2016

A4EA 1 AOAOO AAOA OAI AAOGAA OET xO EI x #AT1,
due to unprecedented population ageing

Over the past 5 years (2014 2016) the proportion of seniors in the Canadian population
has increased from

14.8% wm) 16.9%

Populat|on 65 years and Population 65 years and
older older

The median age in Canada is currently

Half the population is Half the population is
younger than this age “ —nq older tan this age

407 44 years



V IMPORTANCE OF IMMIGRATION

Z1.1in 5 Canadians are
Immigrants (highest % in G7
countries)

Z1.2 million new immigrants
settled in Canada from 2011 to
2016

£62% of new immigrants settle
In Toronto, Montreal and
Vancouver

Source:Stats Canada, Census (2016)

APopulation with mother tongue
other than English or French:
8 mi.

ZAsia and Middle East: largest
component of new immigration
(2011-2016)

ZLargest population growth is
from immigration and not from
natural increase



IMPACT OF IMMIGRATION

. Top immigrant language spoken
in each province and territory...

o

> O

The top 5 immigrant languages spoken at home in
Canada’s largest cities...

Source: Statistics Canadg2016
Census Infographics 16







