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ROK 2nd Largest Source Market 

Asia-Pacific the largest outbound market



ROK-ASEAN P2P Exchange

ROK > ASEAN ASEAN > ROK



Airlines Connectivity



Visitors to Mekong countries take 40% of total visitors to ASEAN and the number of visitors to CLMVT have seen 
tremendous growth over the past three years. Although Myanmar takes the smallest share among 10 ASEAN 
countries, the growth of visitors are highest. According to the Korea Tourism Organization, the number of Korean 
tourists visiting Myanmar in 2019 reached to 11,794, an increase of 53.5% from the previous year. (source: Korea 
Travel Times 2019) 

Visitors to Myanmar



Packages to Mekong



be Indulged 
 by Local Culture



Stay One More Night 



(A1, A2)

Sustainable & 
Smart  

Tourism 
Programs 

1. Mekong Sustainable 
Tourism Contents 
development 

2. Build and operate 
e-plaBorm

• Website 
• Facebook 
• Instagram 
• Blog 
• e-brochure

• www.mekongsustainabletourism.com  
• www.facebook.com/mekongstory  
• www.instagram.com/mekong_story  
• blog.naver.com/mekongstory 
• Download PDF 

Completed

(A3, A4) 

“Post Pandemic 
Ready” Training 

& Visit 
Programs 

1. Regional Workshop 
and Baseline Study 

2. Training on 
Designing and 
Building Digital 
InteracUve 
Infrastructure

• Workshop 
• Training

• Title: Sustainable and Smart Tourism in the Post-
Pandemic’  

• Target: 25 pax, Policy makers, Professionals and NTO 
staffs of CLMVT  

• Date: November 16th – 20th, 2020 via Zoom 

• Title: “Designing and building digital interacUve 
infrastructure to seize opportuniUes in the post-
pandemic world”  

• Target: 22 pax, Entrepreneurs, Students, Business 
leaders from CLMVT  

• Date: November 30 – December 4, 2020 via Zoom

Completed

Progress & Achievement
Sustainable & Smart Tourism Development in the Mekong Region

http://www.mekongsustainabletourism.com
http://www.facebook.com/mekongstory
http://www.instagram.com/mekong_story
http://blog.naver.com/mekongstory
http://t.ly/DRXN


Progress & Achievement

(B1~4)

Korea-
Mekong 

Hospitality 
Training & 
Mentoring 

1. Sustainable 
Tourism 
Curriculum 
development 

2. Training in the 
ROK 

3. e-Mentoring

1. Developed 
training 
curriculum 

2. Online 
training 

3. e-Mentoring 

• Title: “the Mekong-Korea Training Program on Smart 
Sustainable Tourism and Business Outreach” 

• Target: 98 pax, Entrepreneurs, Students, Business leaders 
from CLMVT 

• Date: July 14 - August 13, 2021 (1st Batch), November 11 – 
16, 2021(2nd Batch) via Zoom Cloud MeeUng 

• Title: “Mekong-ROK HEROEST Mentoring Program” 
• Target: 20 pax, trainees from the training above 
• Date: January 22 - March 5, 2022 via Zoom Cloud MeeUng

Completed

(C1~3)

ROK-
Mekong 

Twining of  
Historical, 
Cultural 

CiUes

1. Exchange Program 
2. Forum 
3. Road Shows in 

CLMTV

To be carried 
out in 
2022-2023

UNESCO Heritage Ci<es of CLMVT 
• Cambodia : Siem Reap & Kampot  
• Lao PDR : Luang Prabang & Van Vieng 
• Myanmar : Bagan & Inlay lake  
• Vietnam : Hue & Hoi An 
• Thailand : Ayujhaya & Kanchanaburi

To be 
carried out

Sustainable & Smart Tourism Development in the Mekong Region



0. Timely



1. Great  
Teamwork



2. One of the  
Best cases 
Mekong-ROK  
Cooperation



Website

Social media

Guidbook 

3. Sustainable  
E-platforms



4. Networking with   
Professionals



5. Active  
participation



6. Share talents



7, so much fun!



8. Great Reviews



Specific Measurable Achievable Realistic Time-Bound

What is the 
specific task?

What are the 
parameters?

Is the task 
feasible?

Are sufficient 
resources 
available?

What are the start 
and end dates?

Building and 
Sharing 
Sustainable 
tourism Contents 
& Products

Number  
of contents  
at e-platforms  
Trainees’ 
satisfaction

☑ Information 
☑ Program 
☑ Training 
On Mekong 
Sustainable 
Tourism

Lack of  
✄ Cases 
✄ Experience 
✄ Updates

Only 1 year left

⇲ ⇲ ⇲ ⇲ ⇲

PROBLEMS, CHALLENGES, ISSUES



LESSONS LEARNED

⇑ Reach & participation

⇑ Diverse source of information 

⇑ Needs to Digitalization

⇓ Chance to collect cases, experience

⇓ Interactions among participants

Changed Priority in choice of destination Changed Priority in choice of itinerary

“Diversity a Key for unlocking sustainability”

“Sustainable tourism for enhancing local economy”

“Good is Cool in Travel”

Changed Philosophy and Mindset of the Travelers



WAYS FORWARD

Collecting sustainable tourism best cases

Keep in touch with Mekong local heroes

Sharing creative contents on e-platforms 

Roadshow for New opportunities

Baseline Study on Twining Cities

Twinning with Cities of Korea

Cooperate with local tourism suppliers

Action: Eat, Fun, Stay like a Local

Outcome: My journey Inspired by local Contribute to local

Mind: Respect and Learn Mekong’s local culture & heritage

☞ Korean Travelers Inspired by Mekong

Smart Tourism Contents & App



"Mekong has ultimate cultural and 
natural diversity and authenticity and 
we help visitors experience the true 
value of Mekong post-Pandemic through 
Mekong Smart & Sustainable Tourism 
Project under Mekong-Republic of Korea 
Cooperation Fund (MKCF) in 
partnership with MI.” 

• Email_DaisyParkKorea@gmail.com 

• Facebook_daisyparkkorea 

• Instagram_daisyparkkorea

Sustainable tourism Mekong Story  
• www.mekongsustainabletourism.com  
• www.instagram.com/mekong_story  
• blog.naver.com/mekongstory

http://www.mekongsustainabletourism.com
http://www.instagram.com/mekong_story
http://blog.naver.com/mekongstory

