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FOUNDATION
AYO MUDA INTERNASIONAL

AYO ACADEMY INTERNATIONAL PH. INC.

AYO SOCIAL ENTERPRISE
AYO KREASI INTERNASIONAL

AYO KALINANGAN INTERNATIONAL



“A world where youths exhibit a 

heightened interest on ASEAN through 

our activities that Empower Youth, Engage 

& Educate Communities to implement 

ideas that enable Positive Sustainable 

Changes.”

VISION MISSION

10 Million
IMPACTS by 2030

Ability to learn & apply at 
least 1 soft/hard Skill.

Ability to embrace 
differences, collaborate & 
achieve desired outcomes 
with youth from different 

backgrounds.

Employability Collaboration



AYO also contributed to the Indonesian Youth Development 
Index and European Youth Action Plan (YAP) in EU External 
Plan under the European Economic and Social Committee 
(EESC)

ASEAN Youth Organization has contributed to the 
development of ASEAN Work Plan on Youth 2021-2025. The 
Youth Development Index can be found HERE

ACHIEVEMENT

ASEAN Youth Organization has been selected as one of the 
Steering Committee for YOUNG program by OECD and the 
focal point for Asia Pacific Region start from 2025-2027.

https://asean.org/wp-content/uploads/2023/07/22313_ASEAN_Report_v08_RC_spreads-HQ.pdf


STUDY CASE
Inclusive Digital Societies: Engaging Women and Youth 

in Accelerating DIT Adoption in the GMS

Young people are important to all sectors as one of the main stakeholders

I can work well with Young People and consider them as equal partners

I’m working with more than 50% young people in my institution

Young people in my company are actively involved in policy/regulation making process

Young people in my company received equal benefit based on their expertise

1. Trust gained from any collaboration together with the right assistance/guidance from 

previous generation or other colleagues will increase the confidence of Young People 

and it will improve the quality of work.

2.  Breaking all stereotypes towards Young People and treating them equally, will allow them 

to grow faster, provide more support, and increase the ownerships to the businesses.
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*Conclusion at the AYO Scenario

The more focus we allocate to Collaboration, the more project ideas will be executed and in the 

end, it will create more impacts automatically & increase the Exposure (Social media reach and 

public awareness) as well as the meaningful youth participation will be boosted.

350+ Activities

1.5 Mio+ Direct & Indirect Impact

1 Mio+ Media Reach/monthly

4,500+ Members & Alumni



Mother TongueSense of Empathy

Teamwork Spirit

Leadership

Critical Problem Solving

Strategic Communication

Creativity
Green Mindset

Financial Literacy

Digitalization

Internationalisation

English/ Chinese/ Hindi/ other languages

Local Language

Industry-specific Skills

Life-Long-Learning

Soft Skills Entrepreneurial Skills Language & Other Proficiency





Affiliates



Affiliates



Strategic Plan 
Main: 277,000+ Followers
Chapters: 200K+ Followers

Main: 78,000+ Followers
Chapters: 25,000+ Followers

+/- 55,000 Subscribers

Main: 20,000+ Followers

AYO Podcast

25,000 Subscriber

SOCIAL MEDIA REACH

700K  Impression/month
Video (Youtube, Reels, etc)

250K Reach/Month
Graphic/Post

Promotion on the varied AYO platforms to 
promote the programs organically

CAMPAIGN

25-90K Impressions
Monthly Web View

1. Gather Youth Organizations, Universities, 
other stakeholders to partner with the 
organization.

2. Set offers and benefits of each partners
3. Maximising the impacts
4. Reach out to all youth including youth with 

lack of privileged (wider audience)
5. Enhance the inclusiveness of the program
6. Internal Management
7. Brainstorms amongst the stakeholders and 

focus on innovation & implementation

Strategy, Media, and Campaign



Partners & Supporters



ASEAN Youth Organization

@ayoasean

@ayoasean

ASEAN Youth Organization ASEAN Youth Organization

www.aseanyouth.net

info@aseanyouth.net

SOCIAL MEDIA



THANK YOU
@senjayamulia
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